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Harald Bathelt, Francesca Golfetto, Diego Rinallo : Trade Shows in the Globalizing Knowledge Economy 
before purchasing it in order to gage whether or not it would be worth my time, and all praised Trade Shows in the 
Globalizing Knowledge Economy: 

This book presents a radically innovative view on trade shows as knowledge-rich places, where firms learn through 
observation and interaction with other economic actors, and as enablers, rather than mere consequences, of 

http://f3db.com/pub/links.php?id=B00MN962NU


globalization. Traditionally seen as marketing tools, trade shows are conceptualised as temporary clusters that 
facilitate the creation and diffusion of knowledge across geographical distances, even in the age of social media.The 
book is organized in four parts. Part I lays out the conceptual foundations of the knowledge-based perspective, from 
the early development of trade fairs to modern-day events. Part II analyses specific global developments, focussing on 
the trade show ecologies of Europe, North America, and the Asia-Pacific region. Part III investigates differences in the 
nature of knowledge generation practices across international hub shows, exports shows, and import shows in different 
industries, andinvestigates competition between such events. Part IV discusses the implications of a knowledge-based 
conceptualisation of trade shows.The book will be of interest to scholars and students in economic geography, 
management, marketing, organization studies, political science, and sociology. It also has practical implications for 
trade show organisers on how to make their events more competitive through knowledge-based strategies; for industry 
associations and cities, on how to use these events for collective/place marketing purposes; and for policy makers, on 
how to use trade shows for export promotion and innovationpolicies.

This interdisciplinary nature of the book is also reflected in the composition of the authors whose academic 
backgrounds cover economic geography and marketing...The authors are already well-respected scholars in their 
respective disciplines and this has made this book both theoretically sound and empirically rich. Yingcheng Li, Journal 
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