(Read free ebook) Tourism Management, Marketing, and Development: Performance, Strategies, and
Sustainability

Tourism Management, Marketing, and Development: Perfor mance,
Strategies, and Sustainability

From Palgrave Macmillan
audiobook | *ebooks | Download PDF | ePub | DOC

TOURISM
W ~-MANAGEMENT,
"MARKETING, AND
DEVELOPMENT

& Download

2016-04-29 2016-04-29File Name: BO1IFYBROCQ | File size: 18.Mb

From Palgrave Macmillan : Tourism Management, Marketing, and Development: Performance, Strategies, and
Sustainability before purchasing it in order to gage whether or not it would be worth my time, and all praised
Tourism Management, Marketing, and Development: Performance, Strategies, and Sustainability:


http://f3db.com/pub/links.php?id=B01FYBR9CQ

Companies and destinations in the tourism sector are confronted with increasing managerial challenges and have to
deal with a competitive, turbulent, and fast-changing environment. The understanding that both tourism companies
and destinations endowed with the best assets (natural and cultural) cannot survive the escalating international
competition without good managerial practices, has provided significant momentum for the development of the
disciplinary field of tourism management in the last three decades. This volume recognizes the relevance of travel,
tourism, and tourism activities as major economic drivers in the contemporary global economy, with a specific focus
on performance, strategies, and sustainability. It isthe collective intellectual effort of a number of international
scholars, who cultivate original research on tourism management from avariety of theoretical perspectives. Together,
they outline the importance for tourism companies and destinations to achieve and maintain a sustained competitive
advantage by embracing sustainability and a Triple Bottom Line (TBL) approach to performance.
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