
[Mobile pdf] Never Wrestle with a Pig: And Ninety Other Ideas to Build Your Business and Career

Never Wrestle with a Pig: And Ninety Other Ideas to Build Your 
Business and Career

Mark H. McCormack 
DOC | *audiobook | ebooks | Download PDF | ePub

#1115725 in eBooks 2001-12-31 2001-12-31File Name: B000OIZSU0 | File size: 24.Mb

Mark H. McCormack : Never Wrestle with a Pig: And Ninety Other Ideas to Build Your Business and Career 
before purchasing it in order to gage whether or not it would be worth my time, and all praised Never Wrestle with a 
Pig: And Ninety Other Ideas to Build Your Business and Career: 

0 of 0 people found the following review helpful. Read the fine print before you buy this bookBy 
subratpadhi@hotmail.comThis book was previously published under another name. They have not mentioned it 
clearly. I bought the book only to realise that i have bought and read it in paperback. Wasted my money. And they 
dont have a refund policy for kindle purchases.Mark M was a consummate salesman who pkayed hard but played fair. 
Clearly his publishers have not absorbed any of the fighting fair bit.2 of 2 people found the following review helpful. 
It's Okay - Certainly 30 Gold Nuggets out of 91By J. AvellanetYou can read this book in an afternoon, and if you are 

http://f3db.com/pub/links.php?id=B000OIZSU0


looking for ways to boost your business, I'd definitely recommend you check this out from the library rather than 
buying it. 70 - 80% of the recommendations here are focused on the career side of improvement.Much of the 
recommendations are, as one reviewer posted, common sense, and certainly these have nearly all been covered by 
other books. There are a few that are well-done and that I've certainly not seen before:* Not every budget deserves 
your respect* Shrink your world into a small town* A "heads-up" has consequences too* Your job is just another 
projectAnd a handful of others. I'm not convinced the book is worth the money at an individual level; check it out from 
your local library first. If you find yourself taking 2+ pages of notes and you're only one-third of the way through the 
book, then go and buy it yourself.J. Avellanet, Co-Founder of Cerulean Associates LLC0 of 0 people found the 
following review helpful. Difficult to stay interestedBy RandyI was a little disappointed by the book. I read it on the 
Kindle app and that makes it difficult to take notes, but what was more difficult was getting through the book. It 
simply wasn't a "page turner."

Drawing upon forty years of experience from his own sports and celebrity management practice, Mark H. McCormack 
is back with common-sense advice aimed at business owners and would-be CEOs. McCormack's tips include: End 
your day on timePeople who say they can keep a secret usually can'tIt pays to overestimate your competitionThe best 
ideas cannot be stolenKnow when to say "It's none of your business"Get paid for thinking rather than doingTime in 
front of the customer is the best time of allBe wary of unanimous agreementNot every budget deserves your 
respectLearn the art of picking up the checkIn ninety brief chapters that range in topic from getting ahead to staying 
competitive, McCormack makes clear that doing business in today's climate still involves the same basic elements of 
human interactionmdash;intelligence, creativity, and efficiencymdash;that have always meant the difference between 
success and failure.

About the AuthorMark H. McCormack is the founder and CEO of International Management Group (IMG), the 
world's dominant sports marketing organization, whose clients include Tiger Woods, Derek Jeter, Venus and Serena 
Williams, and Arnold Palmer.From AudioFileStarting with What They Don't Teach You at Harvard Business School, 
McCormack has produced a steady stream of exceptional business advice on audio. Though I prefer the author's own 
voice, David Ackroyd does well with the material, which is rich in common sense. It's about how to function in a large 
business enterprise: how to get ahead, grow your skills, get recognized, handle difficult people. McCormack also 
describes judgment calls you can only learn in the school of hard knocks. In every way, this is an exceptional resource, 
highly understandable, without guile, compactly written, and loaded with fascinating examples from the author's 
brilliant career as head of a sports marketing company. An indispensable guide for people at all levels of experience. 
T.W. copy; AudioFile 2002, Portland, Maine-- Copyright copy; AudioFile, Portland, Maine 


