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Jeffrey Hirsch, Rodger W. Claire: Entertainment 101: An Industry Primer before purchasing it in order to gage
whether or not it would be worth my time, and all praised Entertainment 101: An Industry Primer:

0 of 0 people found the following review helpful. Entertainment 101: An Industry PrimerBy Juan RobertsThe content
was professionally adroit and delivered all that was expected. Good reminders for vets and solid info for newbies.2 of
14 people found the following review helpful. A great find.By A CustomerThe book taught me alot about the
fascinating entertainment industry. | reccommend it to experts and novices.

Entertainment 101 provides an overview of the rapidly changing entertainment industry: Who does what, how, when


http://f3db.com/pub/links.php?id=B0097D7AHC

and why in the making and marketing of Americarsquo;s most influential and profitable export. A street-smart primer,
this book demystifies and explains the terminology and inner workings of the entire industry, covering motion
pictures, television, theatre, music and new media. This up-to-the-minute manual is an essential desktop reference for
students and entertainment business veterans alike, or indeed anyone fascinated by an industry that intrigues most of
us and has a profound effect on our society. To simplify things, we have divided the far-flung and variegated
entertainment industry into its six principle businesses: film, television, music, new media, theater and radio. To help
understand how a project is actually created and to identify the playersin each medium, we have listed the typical cast
and crew credits from afilm, atelevision show, arecord album, a stage play, an on-line magazine and aradio show.
We have described in detail the jobs of each artist and artisan and what they contribute.

About the AuthorRodger W. Claire, the former executive editor of Los Angeles magazine, has finished work on a new
book about Hollywood talent agents. A doctoral candidate in Renaissance English at the University of California, Los
Angeles, he has written screenplays for Warner Bros. and 20th Century-Fox and is a member of the Writers Guild of
America. Heis currently writing a history on the plight of the homeless to be published in 2000. He livesin Los
Angeles.



