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Dilip Mutum, M ohammad M ohsin Butt, Mamunur Rashid : Advancesin Islamic Finance, M arketing, and
Management: An Asian Perspective before purchasing it in order to gage whether or not it would be worth my time,
and all praised Advancesin Islamic Finance, Marketing, and Management: An Asian Perspective:

Demonstrating high quality theoretical and empirical findings in the areas of 1slamic finance, banking,


http://f3db.com/pub/links.php?id=B01LXFFCFI

entrepreneurship, insurance, capital market, Islamic leadership, and Halal marketing, this new work includes topics on
consumer perception, services orientation, new product development, risk management, industry readiness for better
customer satisfaction, and policy issues coupling strategy and best practices. Of interest to both academics and
practitioners who assist in making Shariah-centric strategies, thiswork is particularly important as Asia holds a major
percentage of Islamic assets in South Asia, Southeast Asia, and the Middle East, with new opportunities opening in
Central Asia.

Researchers primarily from Malaysia but also other Asian countries and Australiafill some gaps in the knowledge
about managing and conducting Islamic finance and how they are connected to managing other 1slamic businesses.
Their topicsinclude the last alibi: shari‘ah-compliant stocks on momentum profitability assessment, the risk-sharing
paradigm of Islamic banks:. the case of Bangladesh, |slamic marketing: compatibility with contemporary themesin
marketing, profiling Islamic banking customers: whether product awareness matters, and managing the institution of
Zakat: a case study of Muallaf in Selangor in Malaysia. Distributed in North America by Turpin Distribution. --
Annotation copy;2017 Ringgold Inc. Portland, OR (protoview.com)About the AuthorDilip S. Mutum, University of
Nottingham Malaysia Campus, Malaysia Mohammad Mohsin Butt, Curtin University Sarawak Campus, Malaysia
Mamunur Rashid, University of Nottingham Malaysia Campus, Malaysia



